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3.2 Managers, Analysing HR 3.4 Decision Improving quality Revision and Revision and
leadership and Performance making to improve Managing inventory and | preparation for AS | preparation for AS
decision making Improving operational supply chains Mock Papers | and 2 | Mock Papers |1 &2
Management, organisational design performance Exam
leadership and and HR flow Setting operational
decision making Improving motivation | objectives Yri3
Management decision and engagement Analysing operational 3.7.1 Mission,
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